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IKEA
IKEA NACHHALTIGKEITSSTRATEGIE: PEOPLE & PLANET POSITIVE
3 Säulen:
1. Ein nachhaltigeres Leben zuhause – IKEA bietet erschwingliche Produkte und Lösungen, die den Menschen helfen, mit einfachen Mitteln weniger Energie und Wasser zu verbrauchen oder ihre Abfälle zu reduzieren.
2. IKEA möchte den Menschen einen besseren Alltag ermöglichen. Dies fängt bei unseren Mitarbeitern, Kunden, Lieferanten und Partnern an und findet seine Fortsetzung in vielen sozialen Bereichen. Ein besonderes Augenmerk gilt dabei Bildungs- und Gesundheitsprojekten für Kinder. Hier kooperieren wir eng mit gemeinnützigen Organisationen wie UNICEF oder Save the Children. Innerhalb unserer Lieferketten spielt das Thema Transparenz eine zentrale Rolle. Dafür haben wir den Verhaltenskodex IWAY geschaffen, mit dessen Hilfe wir die Arbeits- und Umweltbedingungen bei unseren Lieferanten prüfen und sie dabei unterstützen, nachhaltiger zu arbeiten.
3. [image: ]Energie und Ressourcen: Wir wollen bis zum Jahr 2020 energie- und rohstoffunabhängig werden. Dazu gehört, dass wir so viel erneuerbare Energie erzeugen, wie in allen Einrichtungshäusern und Gebäuden des IKEA Konzerns benötigt wird. Auch unser Sortiment soll stetig weiterentwickelt und nachhaltiger werden – etwa, indem wir sicherstellen, dass alle wichtigen Materialien erneuerbar, recycelbar und recycelt sind.
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'SUSTAINABLE DEVELOPMENT GOAL.

End poverty inal 5 forms everyhere

PEOPLE & PLANET POSITIVE STRATEGY

Our vison s to create a bettr everyday fe for the many people. We are
ComMAtE 2 having 3 podtive MLUETCE on people’ ek cross our Value
chain; supporting postive economic, socl and environmental developrment,
promotingcauay 3 placing espect o hmn rights 1 the cnie of

'WHAT IKEA GROUP IS DOING

1= Contributing tobettr ive for peopl and communiies throughout our vaue chain, 520 52
1= Working withsocilentrepreneurs to effct ocil change, 220 4

End hunger, achieve food security
and improved nutiton and promote
Sustainable agricultre

Ensure heathy lives and promate
wel-being fo all 3t all ages

W aim to enable and encourage a more balanced and healty die, and
We srve o source our ingredents from more sustinable sources fhat
are beter fo people and the pianet

We want t inspire and enable our customers t ive 3 more sustainable
and heathy It 2 home.

1= Responsible sourcng of ingredients for KEA Food products, and promoting sustinable farming practices,
page 31

1= Offeing heaktir and more sustainable food producs for our customers and co-workers, 52gs. 15

1= Promating and enabiing 3 more sustainabe and healthy Ife at home through our products and solutions,
page 15

Ensure nclusive and squitable
qualty sducation and promote
ifelong leaming opportunites for ail

Achieve gender squalty snd
‘empower 3l women and gis

W offer our co-workers excellent earming and development oppertunites in
thei dall work Our globl campaigns for 2 good cause, such a5 Soft Toys
o Education and Let's Play for Change, engage customers and co-workers.
to mprove children's ves

We want to create a farer and mre equalsocety. Sartng n our own
operations, our goa i t reach gender blance i key eadership postions.

1= Launching 3 new way of working with alent, sucession and learning for 3l co-workers, o2cc 57

1= The IKEA Group Diversity and Inclusion Approsch guides our eaders in creating a dverse and inclusive
workplace, e 56

= Supparting more wamen ino leadership postions though the IKEA Women's Open Network (IWON),

1= Launching the IKEA Group Gender Equalty Pian, 520z 55

1= Partnering with social enterprsesthat employ atsans - mosty women who ve in rurl areas -
5 EmpaEning hem 10 develop SuStamaBIE incomes, 7o
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'SUSTAINABLE DEVELOPMENT GOAL

PEOPLE & PLANET POSITIVE STRATEGY

'WHAT IKEA GROUP IS DOING

Ensure avalabity and sustainable
management o water and saniation
foran

Ensure sccess to affordble reable,
Sustainabi and modem enérgy for I

7 o

W aim to become water postive by promoting water stewardship
hroughout our value chan. We contrbuts t improved water management
I wate sressed areas where w operate, ocusing on both water use 3nd
water quay, and Improving access o clean water.

We will bcome eneroy Independent by being 3 lesder i renewabie
energy and improving enaray eficiency in ou operations. By August 2020,
N il ProGUES 55 MU FEnevEbi Snrgy 3 e consume

our operations.

1= Supporting oursupplers to Improve thelr water management and water treatment practices, 3¢ 3¢
= Reducing the amount of water e use in ur awn aperations, 226 0
= Developing procucts that ensbe customers t recuce water use, 20c 17
1= Working with WWF on wate projects in India and Pakistan, page. 10
= Invested EUR 1.5 bilon n renewable energy since 2009, and committad another EUR 600 il
n 2015. By 2020, we aim to generate renewable eneray squivalent o il the enargy we use, g £
1= Making residential sar paneis afordabl fo our customers, 3362 15
= Improving eneray efficency in our own operatons, p2cc 15

Promte sustained,inclusive and
Suatainabls conomic growtn,
fll and productive employment
nd decent work for 3l

e contrbute o 2 btter Ifefor the people and commnities acros our-
Value chan, from supporting decent work (roughout our Supply chain,
1 being 2 grea plce to work for our own co-warkers.

1= Employing 163,600 co-workers around the work (523 5+), and stimulating employment for millons of
peope througnout ur extended supply chain, 2= .

1= Improving environmental and socia standards in our supply chain through IWAY, our suppliercode of
conduct,inciuding respectfor uman RGhts and promoting safety and heath at work, -£4° 50

1= Assessing wages against the cost of Iing and extending our approach to suppliers, e 50
1= Improving working conltons for migrant workers and home-based workers, p3qes 72 21 73

1= Promating a iverse and nclusive workplacefor 3 through the IKEA Group Diversity and Inclusion
Approsch, IKEA Wormen's Open Network, IKEA LGET + projec an Diveraty & Inciusion Netwark,
page 56

1= Partnering withsocil enterprises who employ vulnerable aroups, 5o they can create ndependent and
Sustainable Incomes, 1202 11

Buid resient infrastructure,
promote ncusive and sustainable
Industnaisstion and foster movaton

‘Sustsinabilty dnves innovaton and transformationa change scros our
business,from factoies and farms, toSores, customers' homes and our
producs’ end of ife.

1= Working with our suppliers to Improve resource and energy efficency, ce 15
= Investing i sustainable technology and nnovaton throughout our supply chain, £ 41

Reduce inequalty within and ameng

We want tocreate 2 more equal wori for the peopl and communies
ur business reaches. And we support chikien, winerable groups and
Commanites t bl 3 etter everyday e

1= Respecting human rghts, inclucing specific groups in our extanded supply chaln, such as migrant workers,
home workers and social enrepreneurs, o2g-

1= Assessing wages against the cost of Iing and extending our approach to suppliers, 02 50
1= Working to secure children's ights across our entire value chan, 35 70
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'SUSTAINABLE DEVELOPMENT GOAL.

PEOPLE & PLANET POSITIVE STRATEGY

'WHAT IKEA GROUP IS DOING

Make cies and human settements
Inclusive, safe, resilent and sustainable

Ensure sustinable consumption and
1 producton pattems

W take 3 lead, together with our customers and offers n socey, in
re-thinking the nature of uture homes and communites t enabie
atractive, afordable and sustainable ing.

W striveto make al our home furmishing matarils iher renewable,
recyciable o recyced. We take 3 Je3d It urming Waste o resources.

e il develop reverse materl flows for waske materl, encure. key parts
of ur range are iy ecycied, and take 3 stand for » clsed loop socety.

= Reducing waste,incrasing the amourt we recycle (c3ce 50) and encouraging customers to
recyce hrough awareness raising and our products and soltlons, 220cs 17 and 12

= Developing procucts and slutions t enable and inspir people o creste 3 more sustsinable
e athome, 26 12

1= Using renewable, recyced and recyciable materials in our products, 52gz 14
= Converting toa circula economy, pace 23

= Cresting productsthat enbe sustainatle ing, and nspiing our co-workers and customers ta e more
Susinatie nes ot home, 2o ¢

Take urgent action to combat cimate
change and is impacts

e are going all-nto tacke dimate change, for example by committing to
produce a5 much renewable anergy as we consum in our Operations by
12020, 3nd switching our ente lghing ange to LED. We ae joning with
others to take a stand and call for postive change, and nspring others,
Including our customers, to take acton.

1= Going allin t tacde climate change acros our value chain, pages 1 and 12
1= Advocatingfo sirong polces on climate change and supporting the ransiton t 3 low-carbon economy,
page 86

1= Improving the sustainabily o our oprations, for example by producing mre renewable eneray and
improving energy eficency, cage 1

= Cresting products and slutions o enable cur ustomers ta e 3 more sustsinable Ife t home, 723 17

Conserve and sustainably
usethe oceans, seas and marine
resources for sustamable development

Protect,restore and promote susainable
use offerestril ecosystems, sustanably
manage forests, combat deserthcation,
haltand reverse land degradaton and
halt bogiversy loss

W promote sustainable fisheries and aquacture by sourcing our fsh
' seafood from responsive sources.

W take 3 lesd i the responsile sourcing of raw materiat. All of the
Cotton and £19% of the wood W use now omes from mare Sustainae

1= Sourcing the fish and seafood for our bistos, restaurants and Swedish Food Markes responsily from
ASC or MSC sources, pace 22

1= Sourcing our key raw materiats, e cotton 3nd woo, from more sustainable soures, 150 24

1= Using only FSC cetifed paper o produce our catalogue  the workd'slargest prit un ever o be produced
using 100% FSC cartifted paper, 220 40

Promte peacefuland
Inclusve sodetes fo sustainatle
ovelopment, provide access o justce
o all3nd buid effctive, accountable
nd nchsiv insttutions 3 2l evls

e want o create a btter Ife for the people and communitis impacted
by our business. Thraugh our Code of Conduct and our supplier Code of
Conduc, TWAY, we promt ethical and sustainable busingss practices
throughout our value chain.

1= Supporting human rights (o2ce G5), and creating 2 better everyday e for the many people and
Communities across aur el i, o -

1= Enuring an etical approach t the way we do business, through our Code of Conduct, 3 55

Strengthen the means of implementtion
and reviale the global partnersnip for
Ustainabi aevelopment

T

)

By building collaborations and partnerships with other companies,
suppliers, NGOS and UN bodles, we work towards becoming peopie and
planet positive 3nd contributing o change in socity.

1= Partneing with orgaisatons to extend our impact beyond our own business cross many aress, from
clmate change to migrant workers, g 4

1= Partneing withothers to take cear postons on the ssues that matter most, and advocating for sronger
clmate polcy, th transition to 3 low-carbon economy, sustainabl fresty,fesource eficiency and waste
management, 52g: 2
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